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Opening Keynote JFREEHE

Digital-First Future In MICE and Corporate Travel

AR 5 HRAT AR R— i

The Covid-19 pandemic has devastated the global travel industry, including MICE and Corporate travel.
Without a vaccine, present indicators suggest that the World would have to co-exist with the virus over a
relatively long period of time. This will have significant implications on how people travel and gather for
meetings. During the pandemic, usage of digital tools, especially those that facilitate virtual
communications, have increased tremendously. Some of the changes in client behavior and their views
on business travel might be permanent. How should the industry plan for the post pandemic MICE
market? Should we wait for things to "recover" or should we start to think of "rebuilding" the industry in
a new environment? What are some of the solutions that are available and how are they evolving? While
the industry seems to be ready to embrace a hybrid model for exhibitions and events, what would a
hybrid model look like? To discuss these and a series of other pertinent questions, join our panel in this
much anticipated conversation on perspectives of the changing marketplace and recommendations for a
digital-first post pandemic strategy.
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Moderator A
George Cao, Co- founder & CEO, Dragon Trail Interactive

LN, R EHB) CEO HECABIEA N
Panellists JE &

Zoe Lo, Regional Director, Mainland, Hong Kong Tourism Board

TR, AR A JRy T R PAY X3

Kitty Wong, Chairwoman, K&A International Co., Ltd. and Expo Union Corporation
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Sharon Liu, Business Development Director of Tencent Cloud Media, Tourism and Telecom Industry
Center

B, BRI SOR S 188 i 0 R R



ITCMesz CIW

BEFRR 2RI | Incentive Travel & EP@ Ctunz
@& | Conventions, Meetings PR IRAS

MICE Seminar X X H s

Adaptation and Innovation of MICE industry under the new normal
EANT AT s 22 R

Hosted by China Business Event Federation (CBEF)

i CBEF (WP S5 RIKED F7p

The normalisation of epidemic prevention has forced the MICE industry to change its traditional
operations, promote service innovation, and accelerate the transformation of corporate and association
meetings in this new environment. Association managers, corporate MICE managers, meeting planners,
digital and technology companies and industry suppliers from every sector have bravely faced immense
difficulties brought upon by the epidemic. We've dared to challenge, dared to change, dared to innovate,
and make the impossible possible. Hear from China Business Event Federation (CBEF)'s panel of industry
experts as they share their innovation experience.
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Moderator £ A
Alicia Yao Hong, Vice President, China Business Event Federation(CBEF)

W2t A R 55 2 e B B R A2 T
Panellists IH R K

Jack Yao Xin, Secretary General, China Council for the Promotion of International Trade(CCPIT)
Commercial Sub-council

Wi, A A e 2 kAT R R

Catty Yun, Founder & Chairman, Sourcing China

nBE, R EZEN DG A K

Tony Wan, CEO & Co-founder, 31 Events
JiVi, = 4> CEO SERABIEAN

Becky Cao, Vice President, Global Sales, Greater China, Marriott International Inc
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CTW Conference Bl XA iLis

Corporate Travel & Events Industry Outlook For 2021

JERIRE: RRAT LR ES RE

When will China’s corporate travel rebound and what does its new recovery trajectory look like? How will
the country’s travel bubble strategy evolve beyond official and essential trips? Which are the likely
regional and international markets to first experience the return of China’s inbound and outbound
business and meetings & events travel? In what way are corporate travel executives revisiting their
policies and budget, and what are the new motivations to support the value and role of business travel
for the rest of this year and the year ahead. Join us in this forum of perspectives with leading industry
stakeholders.
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Moderator EFA

Patrick Chen, Director of Marketing & Promotion, Shanghai Municipal Administration of Culture and
Tourism

Whots, R SCHOR IR Jmy B b A

Panellists {5 5=
Ni Hui, President, Grand China MICE Holdings Co., Ltd.

EHE, B2 e A IR A m]E

Luc Lu, JAPAC Sr. Strategic Sourcing Manager, Beckman Coulter Diagnostics

i drr U, D5 2 P AR 2 T A AR R £ 53

Linda Xia, Head of Global Sales — China, Hyatt Hotels and Resorts
2, U E X R

Fan Lifeng, Strategic Cooperation GM, Jing Dong Group
BRI, SR EE AR S5-I A A 11 Tt
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MICE Seminar X X H s

Reopening Business Events: What can we do better?
BEFEIRSES: RAGEMEETE?
Hosted by International Congress and Convention Association (ICCA)

i IcCA (HizR&E5&Whe) EIr

Several months into the ‘new normal’, the impact of COVID-19 can be felt in every aspect of the meetings
industry. While some organisations struggle, others have been able to operate and even reopen in hopes
of rejuvenating a halted economy. However, have the actions taken been the most effective or
responsible?

In this session, the panel will discuss on the reopening of business events in the region, share best
practices and crisis-management plans they have implemented in their respective organisations.
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Moderator EFA

Noor Ahmad Hamid, Regional Director Asia Pacific, International Congress and Convention Association
(IccA)
Noor Ahmad Hamid, R idthsr, WARKX K

Panellists IH R K

Michael Kruppe, General Manager, Shanghai New International Expo Centre Co. Ltd.

WEIR, b E PR N R 2 P

David Sun, Managing Director, MadTech Event Service Co., Ltd.
INE, B BB RIS A IR A AT HEH

Jessica Chang, Managing Director, JCIM Limited
SRINE, WEOREKREMHES Oam) EHRELL
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The New Age of Corporate Travel: Al, Personalisation and Vendor Innovations

B EWATHRA: ANTERE. MR sE il AL N €357

The COVID-19 experience has thrust technology and digital adoption into the spotlight within a new
contactless business-normal landscape. Artificial Intelligence (Al) is trending in service delivery to
anticipate client needs and sustain their satisfaction. In the corporate service area, personalisation of
services is likely to increase in demand as different companies seek custom solutions with varying
requirements and focus. The choice of vendors would now include new KPIs that are innovation-driven
with know-how, foresight and on-point solutions to help corporations navigate their policies and practices
in the new age of corporate travel.
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i 55 A 2 MEAC AR 55 B RE 3K o SRR R B2 R N BT IREh AR B B, AR5 26
DA Bl Ml AR 1 i ) i T B T

Moderator A
Jonathan Kao, Managing Director, Greater China BCD Travel

584, BCD Travel - K EX EFH AL

Panellists 5 =
NIE Hongjun, CEO, MGDS
WA, WeaelmmA

Li Lei, Founder & Director, Youli Hospitality Consulting Co., Ltd
&S ST SS Nl YN

Leo Pan, GC Travel Counselor, Greater China, Boston Consulting Group

e, WA WA PR =) OK A X 22 TR

Kevin Hu, Finance Director, Shanghai Chicmax Cosmetics Co., Ltd

BB, i RSt il PR A R 55 e
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Speakers’ Profile

Alicia Yao k4

Vice President, China Business Event Federation(CBEF)

T E R SRR R

Alicia has 30 years’ working experience in international meeting,
corporate events, luxury travel and tourism industry with CITS,
from an incentive tour guide, national and international escort
promoted to be a Travel Account Manager and a PCO as well as
sales director and professional for incentive travel and business
event industry. She was Deputy General Manager, CITS MICE
when she started her own consulting company — IME Consulting
in 2013. She is also a Board Director of SITE Global (2015 — 2017)
and Deputy General Secretary of China M.I.C.E Committee, China
Association of Travel Services. In addition, she is also a member of
MPI, ICCA and received professional PCO training from IAPCO in
2001.

R AA e o E E bR AT 4 (CITS) 30 4EH TAELL:, 33 K& EH
bresisls AlEsh. SAERAT&ARNTL . M — 44 SR iE (1) 500
] N & [ B [F il K S TN — 4% P A ER PCO, DL B e R
iR &R 55 S B0 Tk Nt . e 2013 SRS E E RS
o) AT PR AT R [ bR WU WA BR AR (CITE MICE) FlS & EE,
ok 2134 2 [ s 2 Jol it Ui B BE & P2 (SITE Global ) [ 2 5 A I
(2015-2017 ) K EIRIT &SR L2 i 4 (ChinaM.I.C.E
Committee) FEIFAHK . B4, Ut E MPI FITEBR RS K &lih e
(ICCA) FifR, 12001 575t HPras il & A A< (APCO) &
Mk Pco 5591l .

Becky Cao

Vice President, Global Sales, Greater China, Marriott
International

T B EPREERIR P XA BRI B R B8

Becky Cao, Vice President, Global Sales, Greater China, Marriott
International, managing an integrated sales force for all segments
including direct sales, B2B marketing and eCommerce that
optimize profitable market share across all revenue streams from
the targeted, high-value accounts across Greater China. Becky
manages the GSO Greater China Offices located in 9 cities
including Beijing, Shanghai, Guangzhou, Shenzhen, Hangzhou,
Nanjing, Chengdu, Hong Kong and Taipei. The GSO sales force
are including both Core GSO team in 9 cities and Luxury GSO in
Beijing, Shanghai, Guangzhou and Hong Kong.

Becky holds rich experiences in the hospitality industry and has
achieved various industry awards in sales & marketing, sales team
& leadership. She has created great value and won the trust &
ultimate satisfactions from the customers, the team and the
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served companies. She is passionate to promote Women In
Leadership, Charity for Education in China, Hotel &Travel
Industry’s collaborations through associations. 12 years loyalty
services at Marriott International holding numbers of leadership
positions as Hotel Manager at Shanghai Marriott Hotel City
Center, Global Sales Directors in multiple locations and Reginal
Directors in Greater China.
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WG R TT 58, BIRONIX A R A BREASJT5EHET 30 /> 7400 2%
T 1 B 5 22 A SR 7R B L5 . i 5 ST U AN BEOK R AR
X 9 MBS pFEAREIL, Bl ML RYIL BN, w
B, R, AN G AL I IAEREH B A% 0 [T DA AN S 40 15 41 45 1 A2
Abst, b, MR

W E A W WS E AW LS E S Mm I E R, WK
Hh L DX FR) I S A 58 AR B T 3 R HE AN [ e A A
AERBERRRAMBOESIHIL R, 2 IRIESEIAT 4B K
XALTS TR A s, e RIS E T W
BWURA, ARG R E PR E R GRS, A i B
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Catty Yun =& %

Founder & Chairman, Sourcing China

Kb HEEA BB ARSK

Catty Yun Songyu, held the positions as Procurement Director,
Global advertising Procurement Manager, Global Event Supplier
Management Manager, China Northern Direct\Indirect
Procurement Manager in NBA, HP, Intel, DuPont and Bayer. She
was also invited as the VIP speakers of forums at several
Procurement Summits. Ms. Yun was also honored as Top 10
Newsmakers of 2016 Convention Industry.

Ms. Yun, in 2011, as the member of core team sat up Association
of Manager for Sourcing China. She has been the Chairman since
then. The association now has more than 5000 procurement
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managers from the Fortune 500 and thousands of other famous
companies.

=8B, MBA. HEiHI-T NBA. HP. Intel. DuPont. Bayer %5:5[H
ANEFAE R M . BRI RIGAEEE ABK 70 s AN R
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David Sun 7MB

Managing Director, MadTech Event Service Co., Ltd.
IR BBSRREEFRAFPITESF

Graduated from Macquarie University with MBA and Master of
Accounting, David Sun is Certified Practising Accountant. Mr. Sun
was appointed at the vice chairman of exhibition committee of
China Association of Exhibition Centers (2008- 2012), and
member of Shanghai Tourism Standard Committee(2015 - 2018).
MadTech Event Service Co. Ltd provides event venues in China the
world-leading venue management technologies. Their clients
include Shanghai Mercedes Benz Arena, Shanghai New
International Expo Centre, Beijing Yangi Lake International
Convention & Exhibition Center and Hangzhou International Expo
Center. Mr. Sun speaks fluent Mandarin, English and Cantonese.
He works and lives in Australia and China.

Fan Lifeng B275)i&

Strategic Cooperation GM, Jing Dong Group
RARERMINL - EER A

MATTE]F CRED BRAF-JENEEE L SCM R B RLER I 1 57
N, BT GRID EFRATFRY MBA. R ARERIRE &M
JIYEHIW (2019)  FEARKZFRFEAUESIT (2018-2020)

AR AR PMP T H & BT (2019-2020)
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George Cao H E NI

Co-founder and CEO
RERHF) CEO 5BEARIEHRA

Mr. George Cao, now serving as CEO of Dragon Trail Interactive, leads
the company with more than 20 years of experience in the travel and
technology industries in China and in America. As an accomplished
entrepreneur, Mr. George Cao previously founded two travel meta-
search engines in the Silicon Valley and Beijing, Mountain View based
Search Party and Go10000.com, introducing the concept of travel meta-
search into the Chinese market. Prior to that George worked for Fortune
500 clients at Altio, one of the earliest B2B distribution platforms for
hotels, WorldRES and as well as a deep knowledge working for
international hotel chains in the US and China.

AN AT @ H5) CEO, it T 2004 4 M 3E [ [l [H F-41 57
HIBEE, AT RSB, B SO AR AT ML AN
TN E 3. AR SC 22 ST AR+ R E],
WISet — HE TR o (5 B BRI i BliRip Ak 2%, JFH
MRS BRI AL A LA, FNIE 25 7 2 KR!
A F AL S R e AR

S NISE A Bl T S [ e TR R S5 B A e, BRAS T B 2
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Jack Yao Xin ZkEK

Secretary General, China Council for the Promotion of
International Trade(CCPIT) Commercial Sub-council

HRREBEWAT LR F2MFK

YAO Xin (Jack YAO), graduated from MBA in University of Paris,
now serves as Secretary General of CCPIT Commercial Sub-council
and CAS Trade in Service Branch. He has over 11 years experience
in service standardization. He is expert member of
ISO/PC280(Management consultancy), ISO/TC309(Governance of
organizations), SAC/TC83(Digital business), SAC/TC343(Project
management), SAC/TC532(Brand evaluation), SAC/TC563(E-
commerce quality management), and has developed over 20
International Standards, National Standards, Trade Standards and
Group Standards in recent years.

gk, VEE MRS — KFE AL, BT A E A 2w
WAT IS, FERERT SRS R S o ombk. Bf
T 11 FELL IR AR AEIL 256, 45T E PrbrvE LA 2 F
WITHZ 14 (1SO/PC 280)  [H FrbriEtb ZHRANIAIE BEH R 2R ;7
4> (1S0/TC 309) . &EHE T (SAC/TC 83) . £[HIiH &
(SAC/TC 343) . 4 H S IEr (SAC/TC 532) FHL -7 55 i
H (SAC/TC 563) MrfEfLHARZ R ST . W EFNS LA E R
PR EFARE A7bRAE. BIARPRIE 20 R0,
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Jessica Chang 7K IZh'H.

Managing Director, JCIM Limited
HOERERMES Oam) EFLEH

* Managing Director of JCIM Limited.

* Melbourne Convention Bureau N. Asia Representation.

* Auckland Convention Bureau & New Zealand
International Convention Centre Asia Representation.

* Queenstown Convention Bureau Asia Representation

* Consultant of IMM International conferences and
meetings incl Worldwide Chinese Life Insurance Congress
cum IDA Annual Conference.

* Ex-Director of MEET TAIWAN project office

* Ex-Director of Branding Taiwan project office

* Ex-Kuoni Operation Manager

*  Ex-Hutchison Priceline Country Manager

o EOEBRHMMERS Jam) EHLALH

o BURALUR (MCB) b Mk X AL

o BT (ACB) WEIMIX ML

o HIEZEPRS VR (NZICC) T X EAREE

o BEHESRE (QeB) WX R CH

o PREEATEHEE (IMM) E Brie NSRS K 2 B E Prop 2% IDA F4
=R U

o HIGTE R KR (BRANDING TAIWAN) T H Fp s &
f£

o HIEESEMA AR (MEET TAIWAN) TiH A= T
f£

Kevin Hu #H{&BH

Finance Director, Shanghai Chicmax Cosmetics Co., Ltd

Eig ERKEERAR TS SR

PELA Kevin, HENL TR B RS, fEAMENFI 55 TARRET 10
G, TED LD S R, WA ] 52 SRR B A B 4
ek,  HAT 5T BRI 55 TAE.
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Kitty Wong ZE 151X

Chairwoman, K&A International Co., Ltd. and Expo Union
Corporation

WABRBARAFLREEBREARARERE

Chairwoman of K&A International Co., Ltd. and Expo Union Corporation,
Kitty Wong has worked diligently in the industry for decades. Wong and
her team have organized countless successful events, showing
extraordinary creativity and execution. For her efforts in promoting
green MICE, she was praised as “Green Lady” of MICE industry. By
gracing the cover of the Asian edition of Headquarters, a world-famous
MICE trade journal, Wong became the first woman from Taiwanese
MICE industry to ascend to world stage. She was awarded “Inspirational
ICCA Woman award” at 2018 ICCA Congress, one of 10 women
recognized and only representative from Asia who embody ICCA’s
central principles and values.

BRI AR AT KRR EE R AR EHEME L, i
ekl . Kitty 5t FIHINH L 7 BRI HiE s, BN T
A RNE HRBAT 1. BT EFERB TRES R,
ﬂj%ﬁiﬁﬂj MICE 17)MLf “Taiwan Green Lady” . {E N4 2

?'J%]E/}llﬁ)iﬁ’]ﬁﬁ/\% WL LN LR RSN E

2efE\l 4. fE 2018 4F ICCA Congress I, % ¥

“Inspirational ICCA Woman Awards” , &M A NET . ME—REMK
I 1CCA K% JE A E M )17 LR R 2 —

Leo Pan B

GC Travel Counselor, Greater China, Boston Consulting Group

BETE A RA TR P4 X Z R E

FENMNGE WA A7) 2Z i, B AEALR L 2 BORE S AR ¢
USRI TAE, TERCHIRIFIIR 2 MICE A RIHTIEASE, T/ 7 1ENH
Jrn BN A AR . BT, BAE E RIS AR B R
R LW AF AR, FSTRE R g BEAMYE TAE, iR
e TRZATRIR
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Li Lei =F

Founder & Director, Youli Hospitality Consulting Co., Ltd
vissuhagrilallisPN

Youli Hospitality Consulting is a consulting firm specializing on
representing overseas hotel chains or brands in Greater China market.
They help the clients create the total strategy of Sales & Marketing for
China market, facilitate the execution and delivery, and manage the
relationship with all the related stakeholders in China.

Li Lei is the founder of this company. Prior to it, he held a role of
Director, Global Corporate Sales for Starwood Asia Pacific Division. He
reported to VP, Sales — Asia Pacific and worked with the global and
divisional sales team to establish and implement the corporate segment
strategies across the division. Before taking this role, he was Director of
Starwood Sales Organization Shanghai office. He led Starwood’s biggest
SSO team to drive revenue from 300 key accounts and 1,000 contacts
for Starwood’s hotels around the world.

11 years of hospitality experience solely spent with Starwood, Li Lei
started as Management Trainee at Westin Shanghai and then continue
his passion in Starwood AP Head Office and properties like Sheraton On
The Park Sydney, The St. Regis Shanghai (currently The Hongta Hotel, A
Luxury Collection Hotel), The St. Regis Singapore, Sheraton Imperial
Kuala Lumpur and The Westin Langkawi. A Chinese native, Li Lei, as the
main person in charge, successfully served the delegation led by
President Hu, Jintao and President Xi, Jinping at The St. Regis Singapore.
Li Lei holds a Master Degree of Tourism Management from Fudan
University, Shanghai. He enjoys family time with his wife and son. Apart
from his commitment to his family, he finished 2 full marathons and 7
half ones. He is also the finisher of half Olympic-distance triathlon.

eI e — R B E TS T T BB AR, RN
T 45 [ DL R AR FEAE R E T35 920 MEL S S, BT
il RS TN PN s B K R S i ke SEY P S UIES A I R RS A P
H/NEDI SE AR PRT BRI i 7R A% O R T 3 P i B B U I HLA
T B A AR

AR AFIMAIEN . RN /T, AT E L E AR oK
[X 2 ] 7 i 1 3 4 W (Asia Pacific Corporate Segment Leader) , & A
R XS 8 AR 26— At M —— A E N . 2R, fib
EW HiXRBRRKAEREENIANE— AR, ASHIAT
RGP EAF T TRARIER 300 24N E A% #1000 247
HAE PR EESE.

ZEMTTEMGE, 11 FERIMAEER RS 1 KA (BB .
MR E g TS S BRI A S BRI i as &
BEERIAE, Jefa TAR T Sk B oK IX Fp A% RN
Je B kG MEATNGE . i s (O E A S ek
WEIBE)  HUINSG T A . ok G R B ROk 6 P A
SR V022 A5 BT T I o th 85 28 75 3 N8 B o5 V9 ) R D e 42
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AR 7 RCERRSRIRS, BAJ 1 IREAE BRI v R 25 B2k N\ — T
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Linda Xia B 0

Head of Global Sales — China, Hyatt Hotels and Resorts
IR EX EREEEE

Linda Xia is Head of global sales, China for Hyatt Hotels and
Resorts based out of Shanghai and has been in her position since
February 2019. Linda is responsible for driving collaborative
initiatives focused on sales strategy and profit performance. She
specializes in sales distribution management, strategy creation
and execution as well as a creating a sales and digital
management culture within the company.

Within over 15 years’ hospitality experience, Linda has held
leadership positions within the regional sales team as well as
being Director of Sales, Business Development Director and
project management. Prior to her current position, she was Senior
Director of MICE China in Hyatt group.

Linda graduated from “China East Normal University” in 1998 and
holds a bachelor degree of International Economy Law. Her
personal interest is reading, traveling and art.

Linda Xia, 5 W TP b [E X Bk 8 85—, JlheER
EPIE‘ W AE B, B 2019 4F 2 H Dok — BB R HIRS . Linda
;U\Jﬁﬁa)lM%EBHFQIX{EI“E’J%EWH%, ERZ Rk
FNE R . KA B H, SR G @Mz E #aT,
HAE R BB T8 0 N R ER 3 R A AR R
Linda WA T 15 SEREIE L S5 4206, w7 X S A 5 [ DA AR 4B AT 5
B, wEEAERN, WEKESEMIESE, £0
EHR%ZHU, I AT YL AE A4 R MICE [ [X % v s i —
B,
Linda T 1998 E ¥ TR ARITVE R 2, A EREHE x L%
B7o Ut BN N S 52 U 2 PR S AR AT

Michael Kruppe Z 5 /K

General Manager, Shanghai New International Expo Centre Co.
Ltd.
HiEFEREE PO RS

Board Member UFI

Vice Chairman of Chinese Venue association
Chairman of Pudong New Industry Association
Board member of German Centre in Shanghai

Awards:
2017 Magnolia Award given by Shanghai Mayor for longtime
sustainable support of economic development of Shanghai

Career background:
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1986-2002

Manager at Helm Group in Germany, China and Hong Kong
Worldwide Sales/Marketing and Procurement of ingredients and
raw material for chemicals, food, pharmaceuticals and steel
industry

Organizer of exhibitor events worldwide on relevant exhibitions,
conferences and forums

2002-2013

General Manager for German and Irish companies in China.
Responsible for setting up sales and marketing strategies in
China and Asia , mainly for MNC targeting local and international
players in the region.

Setting up 2 new large factories and operations in Shanghai.
Continuing to plan and execute shows as an exhibitor.

2014-now

General Manager - SNIEC

Shanghai New International Expo Centre

One of the world’s most successful exhibition centre with
annually ard. 8 mio. visitors, over 120,000 exhibitors and an
average occupation rate over 70 pct in 2019, covering a total
area of 300.000 m2

Ni Hui {5iHE

President, Grand China MICE Holdings, Co., Ltd.
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Graduated from Beijing International Studies University, Ni Hui
has over 20 years experiences in tourism and MICE industry. He
used to be the Deputy GM of CYTS (China Youth Travel Service)
MICE, GM of CTS (China Travel Service) MICE. In the year 2011,
Mr. Ni founded Grand China MICE and led the company become
one of the top five in China MICE industry. Mr. Ni is currently the
president of Grand China MICE Holdings, Co., Ltd. The company
was honored as China’ s Best PCO for the past 8 years.
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Noor Ahmad Hamid

Regional Director Asia Pacific, International Congress and
Convention Association (ICCA)
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Noor has been the Regional Director Asia Pacific of ICCA since
2009. Prior to joining ICCA, he began his career in tourism
marketing with the national tourist authority - Tourism Malaysia
where he has handled and overseen the international & domestic
tourism promotion, media hospitality, meeting & incentive
projects and event organising.

Under Noor’s leadership, ICCA Asia Pacific Office has seen a major
expansion in terms of size with the establishment of a Global
Research Centre, and it paved the way for more comprehensive
research projects undertaken by Kuala Lumpur-based research
team for the benefit of members and the association community
worldwide.

In his current role as Regional Director Asia Pacific, Noor
continues to be a vital ambassador for ICCA and represents ICCA
in numerous talks in the region at national & regional meetings
forums. In addition, he provides training workshops and leads
educational seminars in bidding & marketing. He also sits on the
Founding Advisory Board and serves as Ambassador for the ASAE
Great Ideas in Association Management Conference Asia Pacific.
His aim is to help grow the international meetings industry in the
Asia Pacific region.
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Patrick Chen [&F

Director of Marketing & Promotion, Shanghai Municipal
Administration of Culture and Tourism
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Mr. Patrick Chen was graduated from Shanghai University, MPA
of Shanghai Jiao Tong University. He joined in Shanghai Municipal
Tourism Administration in 1998 and worked in Human Resources
Department and now is the director of marketing & promotion,
Shanghai Municipal Administration of Culture & Tourism. He’s in
charge of the international and domestic marketing and
promotion for Shanghai Culture & Tourism and focuses on
international meetings, conferences and incentive travel
promotion for the city of Shanghai as well. On behalf of SMACT,
Patrick is an active member of International Congress and
Convention Association (ICCA) and was Vice Chair of ICCA Asia
Pacific Chapter during 2010-2013. He was also appointed as
Secretary General of ICCA China Committee, Director General of
Steering Committee of Shanghai Meetings and Conference
Standard Commission.

Since 2006, Patrick started to launch “Shanghai Conference
Ambassadors” program on behalf of SMTA. By 2018, 116 industry
leaders from over 30 fields including IT, Medicine, Finance, City
Developing etc. have been appointed as Conference Ambassadors
by SMTA. With their support, Shanghai has hosted over 300
middle to large scale international meetings and conferences
already.
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Sharon Liu Xl KK

Business Development Director of Tencent Cloud Media,
Tourism and Telecom Industry Center
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Sharon has extensive experience in digital consultative
management and Cross-cultural marketing across diverse
industries, FMCG, tech, telco, media. A 360-degree Brand Steward
serving global accounts.

She now works in Tencent Cloud as Global business development
manager, helping bridging the West and the East by providing
industry-related cloud consultation

Tony Wan 3¥%

CEO & Co-founder, 31 Events
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Tony Wan has more than 10 year experiences in IT consulting and
software development, and also has rich management
experiences of strategy, process, product and company. He was
co-founder of AMT Consulting which is the leading IT consulting
service organization in China and had listed in public.

Tony focuses on solving the problems of efficiency, effect and
experience of marketing activities faced by B2B enterprises. The
digital technology of face-to-face marketing was as the point of
penetration, and gradually into the field of marketing automation.
By providing different scenes of the marketing operating solution
which is close to customers need, 31 Events wins the favor of
about 300 thousand organizations, and becomes the leading
company in the field of digital conference and marketing
automation in China.
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Zoe Lo B-H31{X

Regional Director, Mainland, Hong Kong Tourism Board
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The Hong Kong Tourism Board (HKTB) announced that Ms Zoe Lo was
appointed Regional Director, Mainland, effective 1 April 2019. In her
new role, Ms Lo will lead the development and implementation of the
HKTB’s marketing strategies in the Mainland and oversee all HKTB
offices in the region. HKTB Executive Director Mr Anthony Lau
expressed confidence in Ms Lo in her new role, “With Zoe’s extensive
marketing and public relations experience, as well as strong trade
expertise and connections in the region, | am sure she will steer our
business to new heights and foster the sustainable development of the
market.” Ms Lo joined the HKTB in 2014. Prior to this appointment, she
was the Senior Manager, North and Northeastern China, Chief
Representative of Beijing and Chengdu Offices for the HKTB.
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